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The global remittances market is a huge business, with an estimated $230 billion being sent every year by individuals
to developing countries. Many existing brands in the telecom and finance space have the opportunity to take a stake in
this business. With many companies already having established global trusted brands, consumers will be comfortable
with sending their money via known brands.

with all local regulatory requirements is essential. Mi-Pay works
closely with its clients to ensure that full compliance can be achieved

Although the remittance market remains very competitive, a for any new services.

company such as an operator or bank can also enter the market with
a strong brand, and an existing infrastructure. For existing remittance
providers, Mi-Pay can offer an online service that provides a new
channel to market, and the chance to tap into a new customer base
and new revenue stream.

Clients can earn revenue from remittance services by:

Convenience fee charged to the sending customer
Spread on the foreign exchange rate

Data/Messaging revenue if the sender originates their
transaction from their handset

Convenience fee charged to the recipient
Airtime sales commission from recipient operator

Increased loyalty to network from sender once they are an
established remitter

Mi-Pay’s solution helps reduce the costs for consumers, whilst still
providing profitable revenue. Mi-Pay can deliver a multi-channel
solution to clients, supporting multiple payment methods, and thus
making the service available as widely as possible.

Security remains an absolute priority throughout, and compliance

Mi-Pay’s international remittance and Globaltopup (airtime transfer)
solutions can deliver operators the service they need to take a
stake in this profitable business. Our fully managed service can
provide a number of benefits to the mobile operator:

Low start up costs as service is fully hosted
Simple user interface for registration
Comprehensive fraud screening services

Remittances and airtime transfers from the mobile handset
earning data revenue for the mobile operator

Flexible fee structure, fixed fees, percentage fees, or both

Different speed transfers available depending on fees
customer pays

Competitive pricing from foreign exchange rate providers,
including some risk management of the exchange rates

Ability to accept payments from senders in over 150 countries

Spread on the foreign exchange rate from currency collected
in the sending countries
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An increased float from handsets that remain in positive
balance

More international call revenue from users who can always
contact each other

Transaction fees for recipient customers using the service
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A consumer in the send country registers for the service, either in a
retail outlet with an agent, or online. A retail outlet improves the
“Know your Customer” process, as the customer can provide
physical proof of identity. The customer details are stored within Mi-
Pay’s systems.

A customer provides information on their recipients; this may be as
simple as a mobile phone number and name. As part of the
registration process, a consumer can optionally download a Mobile
Java Application.

This will allow them to also securely send remittances from their
mobile phone, allowing them to do so whenever they are on the
move.

The customer can send a remittance as soon as they are registered.
They can either fund the remittance in cash via an agent, or pay by
card if they have one available.

The customer indicates their recipient, and the amount of money
they wish to send. The customer will be informed of all exchange
rates and fees before committing to the transaction. If the customer
is initiating the transaction themselves, they may be asked to enter a
PIN or secret word to confirm the transfer. The Customer will receive
immediate notification of the result of the transaction.
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On the recipient side, the recipient receives immediate notification
of the money, with a date and location that they can pick it up from.

The recipient provides ID to a local agent, who, once they have
verified the ID to the required standards, can make a cash payout.

Alternatively, the recipient can keep the value in a stored value
account, and use their own mobile application for person-to-person
payments

Mi-Pay provides full assistance with all aspects of settlement. It
produces detailed reports which the mobile operator can provide to
their banks to enable the necessary remittances to be batched up
and transferred to the funding bank on the recipient side. Operators
can immediately see their cash positions, and the fees and
revenues they are earning from the service.
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Mi-Pay brings a wealth of experience and knowledge for the
provision of secure, robust outsourced, mobile payments.

Mi-Pay Ltd was established in 2003 to provide innovative digital
payment services. Our initial focus was on an outsourced pre-paid
topup service for mobile operators which enables consumers to top-
up their accounts from their handsets safely and securely.

Mi-Pay has grown this business to focus on three core service
areas; topup, transfer and mobile money. Today, Mi-Pay is running
live services in all these areas.

Last year, we processed over $90 million of transactions for our
clients across Europe, the Middle East, Asia and Africa. Our clients
include Vodafone, Carphone Warehouse, Zain, Du and KPN Telfort.

For further information please contact:
Mi-Pay Ltd , Red House, Brookwood, UK, GU24 OBL
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